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Survey overview

< In late July and early August of 2019, Corona Insights conducted a statewide
online panel survey of Colorado residents on behalf of the Colorado Media
Project. The study examined several areas of interest related to the intersection of
news media and access to arts and culture.

< Major topics included:
> Participation and interest in arts and culture
> Means of getting information about arts and culture

> Current access to news media in general

> Funding options for news media

< The survey produced 2,039 usable responses, which allows for significant
analyses of subpopulations.
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Survey Geographies

< Results were developed for
statewide attitudes, beliefs,
and behaviors, and also for
nine distinct regions of the
state, shown at right.
> 1=Southern Denver Metro
> 2=Central/North Denver Metro
>

>

> 5=North Front Range

> 7=Western Colorado

> 8=Mountains

> 9=Plains and Valleys
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Region breakdown

1 Arapahoe, Douglas

2 Adams, Broomfield, Denver

3 Boulder, Clear Creek, Gilpin, Jefferson

4 El Paso, Teller

5 Larimer, Weld

6 Pueblo

7 Delta, Garfield, Mesa, Moffat. Montrose, Rio Blanco

] Archuleta, Chaffee, Custer, Dolores, Eagle, Fremont, Grand, Gunnison, Hinsdale, Jackson, La

Plata, Lake, Montezuma, Ouray, Park, Pitkin, Routt, San Juan, San Miguel, Summit

Baca, Bent, Cheyenne, Conejos, Costilla, Crowley, Elbert, Huerfano, Kiowa, Kit Carson, Las
9 Animas, Lincoln, Logan, Mineral, Morgan, Otero, Phillips, Prowers, Rio Grande, Saguache,
Sedgwick, Washington, Yuma
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Survey Design and Analysis Notes

< The survey was 15 minutes long and any Colorado resident age 18 and over was
eligible to participate.

< The population was oversampled 1n rural areas of the state (within the panel
population’s limits) to gather regional data more etficiently. Responses were then
statistically adjusted to improve accuracy on a statewide level by weighting
ethnicity, age, and region to match statewide figures. This produced usable results
on a regional level while also being accurate on a statewide level.

< An accompanying file to this report provides detailed breakouts of data by
numerous characteristics, including:

* Age * Denver Metro * Education level * Ethnicity
versus Non-Metro

* Levelof trust ¢ Political affiliation ¢ Primary tool or method ¢ Region of
in news of getting news State
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Executive Summary

Most of the state’s population participates in some form of arts and
culture...

> 85 percent of Coloradans participated in at least one type of activity, and the
average respondent participated in 2.6 types of activities over the past 12 months.

...but they’re not yet satiated...

> 92 percent said that if they could eliminate barriers to doing so, they would like
to participate in more arts and culture than they do now.

...and they’re willing to travel.

> 48 percent have driven more than 50 miles to an event in the past 12 months.

> Distance analysis indicates that the Denver Metro Area is a common destination.

Colorado Media Project




Executive Summary

Facebook 1s a key source of information about arts and culture...

> Facebook 1s the most commonly used media source of news about arts and
culture, trailing only word of mouth as an overall source of information.

...but it’s age-specific...

> Facebook 1s the most commonly used news source among the 25-44 age group,
and 1s a top-three source among those 55 and older. (News and Facebook are
equally used in the 45-54 range.)

> Instagram is roughly equal to Facebook for the 18-24 age group, but is not
commonly used by those age 35 and older.

> News coverage 1s the main source for those 55 and older

..and social media relies on the organization having a strong reach.

> The most common source of social media information is organizations that are
promoting themselves.
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Executive Summary

People generally trust their local news sources...

> 84 percent are “somewhat confident” or “very confident” that their local news
media will give them full, fair, and accurate information.

..and arts and culture is a net positive influence on this trust...

> Arts and culture topics enhance the trust reputation of news agencies.

* 48 percent are “very confident” that they can get full, accurate, and fair reviews of arts
and culture events
o This is higher confidence than seen for news covering the topics of business, crime, economic,
human interest, self-improvement, investigative journalism, politics, and reviews of national
cultural phenomena.
* 62 percent are “very confident” that they can get full, accurate, and fair information
about upcoming arts calendar events.

o The public has more confidence in this type of news than they do about all of the above
topics, plus news covering daily life info (e.g;, road closures, etc.), sports, and weather.
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Executive Summary

The organizations with a statewide reach are best known around the
state...

> Television stations that have large market areas tend to be the most well known
(9News, CBS Denver, Denver7, Rocky Mountain PBS, all with awareness in the
50 to 70 percent range), topped only by the state’s largest newspaper (Denver
Post at 72 percent).

...while niched news sources do well in their niches but still trail the
biggest outlets even in those niches.

> Media outlets that target particular demographic niches tend to have much higher
awareness in those niches than in the general population. However, those
organizations still have lower awareness within their niches than the largest
players do statewide, which shows that sheer scale of operations is the biggest
driver of awareness.
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Executive Summary

Phones are the main tool for getting news.

> Phones are the most commonly used tool to get news and community
information, and along with television is the most widely used tool. (63 percent
use television and phones to regularly get news, while 36 percent say that the
phone is their most commonly used tool, more than any other method.

..but these preferences also vary by age.

> Phones are the most commonly used tool for those under 45, while television 1s
the most commonly used tool among those 45 and older.

Colorado Media Project




Executive Summary

A majority of respondents say that they do not financially support news
organizations.
> 306 percent say that they have participated in some sort of fundraising effort for a
news organization in the past twelve months.

> 30 percent say that they pay for a news subscription or membership.
* The definition of what a news organization is may be fuzzy, as 45 percent later selected
news organizations from a list to note that they pay for a membership or subscription.
> Rates of support are slightly higher among minorities, younger people, and
Democrats. Support 1s lower among people who rely most on television to get
their news.
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Executive Summary

Respondents were generally neutral or positive about the prospect of
bundling news funding with arts and culture memberships.

> Among those with current memberships, 84 percent said that this type of
bundling would have no impact or even have a positive impact on their decision
to renew their membership.

* The goal with this group would be assuage the concerns of the 15 percent of
respondents who say that it would make them less likely to renew.

> Among those who are not currently members of an arts or culture organization,

32 percent said that this type of bundling would have a positive impact on their
decision to become a member.

* The remainder are neutral or negative, which is not a concern since they’re not
currently spending money in this area anyway.

> As a population, the non-member market is 6.1 times larger than the current
member market.
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Executive Summary

Public funding of news outlets neutral as a general concept, but support
rises for more specific propositions, and particularly so for delivery
through libraries.

T Support | Oppose | Neusal

Public funding (general concept) 24% 26% 51%
Tax-Incentive funding 30% 17% 53%
Grant funding 35% 14% 51%
Public funding for libraries to provide news 41% 11% 48%o

However, a large part of the population is currently neutral on the topic,
and their final decisions would impact any voting,
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Arts and Culture Participation
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Most Coloradans engaged in multiple cultural
experiences over the last year

2 Most of the population participates in Visited a museum of any type in
some form of arts and culture. 85 Colorado.

. - di 1 Went to a festival or other public event

percent partlc:lpate In at least one type in Colorado where arts or cultural...

of activity, and the average respondent Went to a live performance in Colorado

participate din 2.6 types o f activities where people have to buy a ticket for...

. . g9 Made art yourself.
2 Museums, festivals, and paid live events

Went to an event in Colorado that
are the most broadly attended arts and focused on the appreciation of food,__

culture events with 38 to 44 percent of Visited a building or site of historical or
architectural importance in Colorado.

Went to a live performance in Colorado

the population doing each of these things

in the past 12 months. Attendance at where you did NOT have to have a...
museums remains strong through age, Did none of these things
but attendance at festivals and live events Bought a piece of original art in
drops significantly for the population age Colorado.

Went to an independent film, not a

65 and over. Hollywood film, from a major motion.. s

< Visitation of paid live performances and Attended an author event in Colorado.
museums 1s much higher among those

. Other:
with college degrees.

Q6. Have you done any of the following

in Colorado during the past 12 months? Colorado Media Project
Check all that apply.




The vast majority of Coloradans wanted to have more
cultural experiences

2 92 percent said that if they could

L. . . Visit a museum of any type in Colorado.
eliminate barriers to doing so, they

Go to afestival or other public eventin

would like to do participate n Colorado where arts or cultural...
more arts and culture. Go to an event in Colorado that focused
on the appreciation of food, fashion,...
) The most frequently mentioned Go to alive performance in Colorado

.. where people have to buy a ticket for..
cultural activity that respondents . .
Go to avenue in Colorado to see alive

wanted to do more of was g_gain, performance where you did NOT have...

Visit a building or site of historical or

VlSItlng 4 muscurm. architectural importance in Colorado.

Make art yourself.
Buy original art at a Colorado
establishment.

Go to an independent film, not a
Hollywood film, from a major motion..

I have no interest in doing more of any of
these things.

Attend an author event at a Colorado
location.

Q8. Which of the following things would you

like to do more of if there were no barriers to Colorado Media Project
doing so? Check up to three.




Coloradans outside of the Denver Metro area travel
longer distances for cultural activities

2 The Denver Metro area is a strong
draw for arts and culture. People 100 Miles or More
outside the metro area are notably
more likely to travel more than 50
miles to attend an arts or culture 50 t0 99 Miles
event, and those who travel likely
travel to the Denver Metro area
(based on distance profiles).

= Non-Metro Area
20 to 49 Miles

m Denver Metro Area

Less than 20 Miles

No reply

Q7. Over the past 12 months, what’s the furthest (in

miles) you’ve traveled for any of the activities you Colorado Media Project

listed in the previous question?



Arts and Culture News and
Information
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Word of mouth, Facebook, and television are the most
popular ways to get information about local art and culture

=) Face'book is the most commonly used Word of mouth from Family and
media source of news about arts and friends
Cu:ltur@, tralhng Only Word Of mouth as Facebook
an overall source of information. ]
. News coverage (TV, radio, print,
2 Facebook is the most commonly used online) .
news source among the 25-54 age T
) Ads (TV, radio, print, online)
group, and is a top-three source ]
amone those 55 and older. Direct contact from an arts, cultural, or
& creative organization (such as...
< Instagram is ranked lower overall, but ]
. Instagram
is roughly equal to Facebook for the )
18-24 aoe oroun. Web sites that are devoted to arts and
S p culture
2 News coverage ranks a close third ]
. . Twitter |ulo]
overall, with the top ranking among {10
respondents age 45 and older (even None of the above I
above word of mouth). ]
Any other social media source not
described above: F

Q23. Do you get information about local or state

arts, cultural, and creative events from any of the Colorado Media Project
tollowing sources? Check all that apply.




Coloradans most frequently consume social media about
arts and culture from organizations who are promoting
themselves

< People who receive arts and culture
. . . . . Organizations who are promoting
information on social media get 1t themselves (e.g., an art gallery or a

. museum or an artist).
from different types of news :

sources. However, the most

common source is from the arts and  News organizations that cover arts and

. . . .. culture as one area within a broader
culture organization itself (v1a 1ts universe of coverage (e.g., a local

newspaper or a public radio station).

own social media feed), followed
closely by broad news organizations

and by individuals who cover arts Individuals who are speaking only for
. themselves (e.g., a person who has an 25%
aﬂd CUlturC aS a pCrSOIlal lﬂtCrCSt. interest in music or art)_

2 About one in ten said the social

media they follow related to arts and

News organizations that specifically
culture came from news cover arts and culture (e.g., an arts  1NEZ)

magazine or a literary magazine).

1 1 1
| I

organizations that specifically cover

arts and culture.

Q25. Who produces the social media that you follow

most closely to get information about arts and Colorado Media Project

culture?




Coloradans are most interested in cultural calendars
related to local festivals and music concerts

Arts and Culture Calendar
Listings Regularly Sought Out

Upcoming local festival dates

Upcoming music concerts in..

Upcoming special events to..

Special museum or gallery exhibits

Upcoming live music..
Current offerings in local movie..
Upcoming local theater or..

Release dates of upcoming..

Debuts of new television programs

None of the above

Releases of new books of..

Release dates of upcoming..

Upcoming author events

Arts and Culture Calendars
Most Valuable

No reply

Upcoming local festival dates

Upcoming music concerts in..
Upcoming special events to..
Upcoming live music..

Current offerings in local movie..
Release dates of upcoming..
Debuts of new television..
Special museum or gallery..
Upcoming local theater or..
Releases of new books of..

Release dates of upcoming..

Upcoming author events

Q17. Which of the following arts and culture calendar listings do you
regularly seek out? Check all that apply. Q18. Which of these types of

calendar information is most valuable to you?

18%
17%
10%
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Coloradans are most frequently interested in movie

reviews/critigues

< One third of respondents said that they
did not regularly seek out reviews or
critiques of arts or culture in their local
area.

< In a follow-up question, 22 percent of
Coloradans said that reviews or critiques
of new movies were most valuable to
them.

<2 The next most popular item was reviews
or critiques of local festivals coming in at
11 percent.

New movies

None of the above

Local festivals

New television programs

Special events to experience food,
fashion, art, or design.

Music concerts in large venues

Live music performances in small
venues

Special museum or gallery exhibits

New books of importance or by
popular authors

Traveling theater or musical shows

Q20. Do you regularly seek out knowledgeable reviews or critiques of
the following types of arts and culture in your local area? Check all that

apply.

33%

30%

22

18%

il

1 1 1 1 1 1 1 1
H
~ [e0) N
N X =
o (=) O\ O\O

15%

11%
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General News Consumption
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Coloradans most frequently keep up with local or state-
level news related to weather

Regularly Keep up With Most Important to Follow

Weather

Weather 23%

Crime and safety news

Crime and safety news 18%

Information to help my daily life.. Political news

Human interest stories Information to help my daily life..

Political news . .
Information to improve myself..
Sports
Sports
Information to improve myself..
Human interest stories
Information about upcoming local..
) Information about upcoming..
Economic news

. . Economic news
Reviews of national cultural..

L . Business news
Investigative journalism

BUSINESS News Investigative journalism

Reviews of local arts and culture.. Reviews of local arts and culture..

None of the above Reviews of national cultural..

Any other news topic not.. Any other news topic not..

Q9. Which of the following local or state news topics do you regulatly
keep up with? Consider only local or state-level news, not national or
international news. Check all that apply. Q10. Which of these topics is
MOST important for you to follow?

Colorado Media Project




The vast majority of Coloradans are “very” or “somewhat”
confident in getting accurate information about local arts

and cultural events

Information about upcoming local arts and culture events

Sports

Information to help my daily life (e.g., roadwork, school information,
etc.)

Reviews of local arts and culture events.

Weather

Reviews of national cultural phenomena like television, movies,
plays, concerts, etc.
Information to improve myself (e.g., health and wellness, home and
garden, travel, etc.)

Human interest stories
Investigative journalism
Crime and safety news
Business news
Economic news
Political news

m Very confident that | can get full, accurate, and fair information
= Not very confident that | can get full, accurate, and fair information

62%
61%
51%
48%
48%
41%
40%
39%
34%
32%
30%
28%

18%

32%
34%
44%
44%
43%

50%

YA

53%

50%
54%
55%
56%

27%

4%
3%
4%
7%
7%
7%
7%
6%
13%
12%
1300
14%

11%

= Somewhat confident that | can get full, accurate, and fair information
m Not at all confident that | can get full, accurate, and fair information

Q11: How much trust do you have that you are able to get full,
accurate, and fair news on the following local or state topics? Again,
consider only local or state topics, not national or international

topics.

Colorado Media Project



The most familiar outlets have a wide geographic and
topical reach

2%
69%

The Denver Post

9 News (KUSA-TV)
Denver7 (KMGH-TV)
CBS Denver

2 Television stations that have large market Rocky Mountain PBS
5280 Magazine

2 Not surprisingly, awareness of specific
media outlets is highest among those with

the largest geographic reach.

areas tend to be the most well known
(9News, CBS Denver, Denver7, Rocky | W_eStWOVd
Mountain PBS, all with awareness in the 50 Colorado Public Radio (CPR)
to 70 percent range), topped only by the NextDoor
state’s largeSt hewspapet (Denver Post at 72 Denver Business Journal

percent). Univision

Colorado Springs Gazette

2 Media outlets that target particular Denver Weekly News

demographic niches tend to have much
higher awareness in those niches. For

example, Univision has 37 percent Grand Junction Sentinel
awareness among Hispanics but only 20 The Cannabist

The Colorado Independent
Pueblo Chieftain
Colorado Sun

percent overall statewide awareness. None of the above

Q14/15. Which of the following information outlets

are you aware of? Check all that apply. Colorado Media Project




The least familiar outlets are geographically or topically
focused, though some outlets have greater awareness

amongst targeted demographics

None of the above 10%
13% = African American Community Radio for.. lll 9%
Asian Avenue m Asian

Magazine i ) None of the above 7%

m Hispanic
1% = White Durango Herald 7%
m Other La Voz %

8%
KUVO 7%
La Voz
Longmont Observer 6%
High Country News (HCN) 6%
Eater: Denver 5%
o Denverite 5%
Univision 37%

Denver Urban Spectrum 4%

Colorado Newsbeat 4%

Chalkbeat 3%

Denver Urban KDNK Community Radio 3%

Spectrum )
Other. Please specify: 3%

360Durango.com J§ 2%

Q14/15. Which of the following information outlets
Colorado Media Project

are you aware of? Check all that apply.




Most Coloradans are confident in local news sources

<2 People are generally relatively
confident that their local news media Not confident at all I 4%
will give them full, fair, and accurate
information. 84 percent are somewhat
confident or very confident in this.

. . Not very confident REWLZ)
< On par with national patterns, .

Democrats are more trusting of local
news than Republicans (32% of the

: (13
former saying they ate “very Somewnat confident
confident” compared to 17% of the

latter).

Very confident 24%

Q16. How much trust do you have in your local

news sources when it comes to reporting the news Colorado Media Project

tully, accurately and fairly?



General News - Tools and Methods
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Phones and television are the most commonly used tools
to get news and community information

Regularly Use Use Most Often

orone. IEEE

. o
Television 63% Television

Laptop computer 41%

Phone

Laptop computer . 8%
Radio 33%
Tablet l 6%
Tablet 28%

Desktop computer l 6%
Desktop computer 24%

gl

Print source (newspaper, Radio l 6%

0,
magazine, etc.) 20

Print source (newspaper, I 5%

Smart speaker (such as Alexa) y magazine, etc.)

None of the above 204 Smart speaker (such as Alexa) | 1%

.

Q12. Which tools or methods do you regularly use to obtain
news and community information? Check all that apply. Q13.

Colorado Media Project

Which of these tools or methods do you use most often to

get news and community information?



Younger people primarily rely on their phones while older
people use television to get news and community
information

18-24

25-34

43%
35-44

® Phone

4554 = Television

55-64

65+

_ Q13. Which of these tools or methods do you use
4 most often to get news and community information? Colorado Media Project



Financial Support of News
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Younger Coloradans financially support local news
organizations at higher rates

2 306 percent of all respondents say that -
.. . 18.94 36%
they participate in some sort of 53%

tundraising for new organizations.

< The rate is slightly higher among 25-34
minorities, younger people, and
Democrats. The rate is lower among 2544 - Suports
through

subscriptions or
memberships

people who rely most on television to

get their news.
45-54

< Among all respondents, 30 percent = Supports

support news agencies with through

_ . 27% fundraisin
subscriptions or memberships. 5564 28% k

29%
23%

65+

|

Q26. Some local news organizations have been trying different
ways to increase their financial sustainability. Would you (or do
you currently).... Financially support fundraising efforts by news

Colorado Media Project

organizations, such as public events, fundraising drives, etc.?



45% of respondents said they supported at least one
specific local news source directly with membership or
subscription

None of the above

Print subscription to your local newspaper
Local public television (PBS affiliate) 15%

Online subscription to your local newspaper 14%

Local public radio (NPR affiliate) 13%

Online subscription to a Colorado newspapers outside
your local area

Colorado-based news podcast

1 1 1 1 1 1 1
E E
o > [
g
>

\I
~

Colorado-based online news site not mentioned above)

Print subscription to a Colorado Newspaper outside your
local area

-

Q28. Do you support the following local news

sources dil'CCdy with memberships or Colorado Media Project
subscriptions? Check all that apply.




News Partnerships
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Coloradans with current cultural memberships are more
positive than negative about bundling with local news,
but many are indifferent

2 Among those with current memberships,
84 percent said that this type of bundling Much less likely
would have no impact or even have a

4%

positive impact on their decision to renew
their membership. The goal with this Alittle less likely
group would be assuage the concerns of

the 15 percent of respondents who say that

it would make them less likely to renew.

< The 15 percent that would be less likely
skews toward older people, (slightly) toward

Wouldn’t make a difference

Denver metro residents, toward
Republicans, and toward those who don’t A little more likely
trust the media.

Much more likely

Q32. You mentioned that you are a paying member of an arts
or culture organization. How likely would you be to renew
this membership if the cost rose, but it began including
financial support for a local news source that you trust?

Colorado Media Project




A majority of those without memberships to cultural
organizations are indifferent to bundling

2 Among those who are not currently
members of an arts or culture organization, Much less likely
32 percent said that this type of bundling
would have a positive impact on their

decision to become a member. A little less likely

2 This 32 percent skews slightly toward
Democrats and those confident in the
news, but.no other patterns are ewdent. Wouldn’t make a difference

The remainder are neutral or negative,

which is not a concern since they’re not

currently spending money in this area
anyway.

2 As a population, the non-member market is

A little more likely

0.1 times larger than the current member
market. Much more likely

Q31. Would you be more likely or less likely to purchase a
membership in an arts and culture organization if it included
support for a local news source that you trust, or vice versar?

Colorado Media Project




News Funding Options
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The public is split on outright public funding of news, with
24 percent in support of it and 26 percent opposed

2 However, a large proportion (51 percent)
are neutral or unsure. People under the age
of 45 tend to support the concept, while
those 45 and older lean more toward

Not sure

opposition. The large number of neutral
respondents likely means that they do not
feel that they know enough to have a
position.

Disapprove 26%

< The higher the education levels go, the

more likely that the person has an opinion, Neutral 1o
. . . . eutra 6
though the relative sentiment is consistent

across education levels. People who trust
the news also tend to support public
funding

Approve

Q27.a. Other ways that local news organizations could be supported
include public funding options. Do you approve or disapprove of the

following means of financial support? Public funding for state or local Colorado Media Project
governments to create and disseminate local news.




Coloradans are more supportive of public funding for
local news via libraries

2 In contrast, the public 1s more supportive
about public funding of news via libraries,

Not sure
with 41 percent supporting it and only 11
percent opposing it.

2 The remaining 48 percent were neutral or

unsure. All major political factions were

more likely to support the concept than

oppose it, though over 40 percent of each

political affiliation were neutral or unsure.

2 Support tends to decline slightly with age Neutral 39%
and rise slightly with education, but all age
and education groups are more likely to
support the concept than oppose it

Q27.b. Other ways that local news organizations could be supported
include public funding options. Do you approve or disapprove of the

following means of financial support? Public funding for local libraries Colorado Media Project
to create and disseminate local news




Support for grant funding of news is slightly lower than
support for library-run news, but notably higher than the
general concept of public funding

<2 Support outweighs opposition by a
margin of 35 percent to 14 percent; Not sure

however, 51 percent of the population

is neutral or unsure.

2 Opposition tends to increase with age,

Disapprove

but all age groups are more likely to
support than oppose this option.
Republicans are split on this issue, but
Democrats and Independents lean

1 1 1 NeUtraI
more positive than negative.

Approve 35%

Q27.c. Other ways that local news organizations could be supported
include public funding options. Do you approve or disapprove of the
following means of financial support? Public funding for independently-

Colorado Media Project

run grant programs that support non-commercial local news outlets



Support for tax-incentive funding of news is slightly lower
than support for library-run news or grans-funded news

<2 Support outweighs opposition by a

rnargin of 30 to 17 percent. Not sure

< Again, a majority of the population is
neutral or unsure. Opposition
increases somewhat steeply with age, _
to the point where more seniors (65+) Pisapprove
disapprove than approve. but all age
groups are more likely to support than

< Republicans are more likely to
disapprove than approve on this issue,

but Democrats and Independents lean

Q27.d. Other ways that local news organizations could be supported
include public funding options. Do you approve or disapprove of the
following means of financial support? Public funding for tax incentives or

Colorado Media Project

benefits that support independent local news outlets.



Approval of funding varies by partisanship

< The general concept of public funding
is negative for Republicans but Percentage Approving
specific proposals fare better, in some
cases skewing more positive than
negative. Public funding

< This implies that Republicans are
more likely to see merit in specific
proposals, even if those proposals Libraries
don’t necessarily support their general
philosophy. The same pattern of
supporting more specific proposals
exists for Democrats and
Independents, but Democrats already
start with positive perceptions of
public funding and Independents

® Democrat
® Independent

B Republican
Grant programs

Tax incentives

more from a neutral stance to a

positive stance.

Q27.a-d. Other ways that local news organizations could be
supported include public funding options. Do you approve or
disapprove of the following means of financial support?

Colorado Media Project




About Corona Insights

Our founder named the company

Corona because the word means “light.”

It’s the knowledge that surrounds and

illuminates an issue; exactly what we 1580 Lincoln Street
provide. Our firm’s mission is to provide Suite 510
accurate and unbiased information and

counsel to decision makers. We provide Denver, CO 80203
market research, evaluation, and strategic Phone: 303.894.8246
consulting for organizations both small

and large.

Learn more at www.Coronalnsights.com
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